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ATELIERUL DE PANZA, O INTREPRINDERE SOCIALA PENTRU
OAMENI SI MEDIU

THE CANVAS WORKSHOP, A SOCIAL ENTERPRISE FOR
PEOPLE AND FOR THE ENVIRONMENT

Andreea

Manager Atelierul de Panzda

SAVIN

Manager The Canvas Workshop

Jf you aren’t building a social en-
terprise, I don’t know what your business
model will be in 5 years” - Angela Ahrendts

Plecdnd de la acest citat, in Romdnia se-
colului XXI, ajungem sd ne adresdm si noi
aceeasi intrebare: dacd business-urile ac-
tuale nu au si o laturd sociald, oare spre ce
viitor ne indreptdm? La aceastd intrebare au
fncercat sd rdspundd voluntarii si angajatii
Viitor Plus - asociatia pentru dezvoltare du-
rabild, in anul 2009, cdnd au decis sd infiin-
teze proiectul social care pe atunci se numea
"Sacosa de panza’”.

Structurd articol:.

Povestea Atelierului de Panzd (obiectivul
intreprinderii noastre sociale, evolutia din
punct de vedere socio-economic, impactul de
mediu si sustenabilitatea economicd a intre-
prinderii sociale);

Contextul unitdtii protejate, a modului in
care ne-au impactat modificdrile legislative
din 2017, cat si cele din 2020, cdnd au fost
reintroduse beneficiile fiscale pentru compa-
niile cu minim 50 angajati;

Propunerile noastre de modificdri legis-
lative si activitdti de promovare a intreprin-
derilor sociale (din perspectiva unei unitdti
protejate si nu numai): promovarea achizi-
tiilor sociale verzi si propuneri reglementdri
cu privire la activitdti de verificare si control
a unitdtilor protejate si a companiilor care
achizitioneazd produse si servicii de la uni-
tati protejate;

Planuri de viitor pentru intreprinderea
sociald Atelierul de Panzd din punct de vede-
re al impactului social si al celui de mediu.

Jf you aren’t building a social en-
terprise, I don’t know what your business
model will be in 5 years” - Angela Ahrendts

After reading this quote, in 21st century
Romania, we end up asking ourselves the
same question: if the businesses nowadays
do not have a social impact, what kind of
future can we have? We tried to answer this
question with the help of the volunteers and
employees of Future Plus - association for
sustainable development, when we decided
to start the social project that was called
,The Canvas bag’”.

Structure of the article:

1.The Canvas Workshop Story (the missi-
on of our social enterprise, its evolution from
social and economic perspectives, the impact
on the environment and economic sustaina-
bility);

2.The context of the sheltered unit, the
way in which the legislative changes from
2017 and from 2020 (when the legislation
was modified so as to include again the fis-
cal benefits for companies with more than 50
employees) affected us;

3.0ur proposals for legislation changes
and activities to promote social enterprises
(from the perspective of a sheltered unit and
not only): promoting green social procure-
ment and proposals for activities to check
and control sheltered units and companies
procuring products and services from these
entities;

4.Plans for the future for the Canvas Wor-
kshop social enterprise from the point of
view of social and environmental impact.
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In anul 2009, in cadrul intalnirilor
strategice, o bunad parte din echipa
organizatiei Viitor Plus a sesizat ca in
societate exista doua probleme care
ar putea fi solutionate prin Infiintarea
unei intreprinderi sociale:

- Problema de mediu: consumul exce-
siv de pungi de plastic. Conform sta-
tisticilor la nivel global, in fiecare an
500 miliarde de pungi de plastic sunt
puse in circulatie.! Cu alte cuvinte,
peste 1 milion de pungi de plastic
sunt folosite in fiecare minut, iar o
persoana foloseste, anual, In medie
83 pungi de plastic;

- Problema sociald: In Romania, rata
somajului Tn randul persoanelor cu
dizabilitati este extrem de ridicata
(92.75%), cu mult peste media euro-
peana de 52-54%7.

Avand in vedere aceste doua pro-
bleme identificate, ne-am dorit sa
punem bazele intreprinderii sociale
»Atelierul de Panza” pentru a oferi o
alternativa eco la pungile de plastic si
pentru a crea masuri care sa incuraje-
ze crearea si mentinerea locurilor de
munca destinate persoanelor cu diza-
bilitati.

Am Inceput cu un grant oferit de ca-
tre fundatia Bodyshop, iar acei 5.000
euro primiti din finantare ne-au fost de
ajutor n a pune bazele unui mic atelier
de croitorie. Managerul de proiect, ala-
turi de doua persoane de specialitate,
a reusit sa gaseasca un spatiu de lucru
in zona Republica (Bucuresti) si a dat

! Jacobsen Sharon — “Plastic bag pollution”

- http://dpw.lacounty.gov/epd/plasticbags/arti-
cles/googobits_07-21-05.pdf

Z Raport transnational cu privire la ati-
tudinea fata de dizabilitate in contex-

tul ocuparii fortei de munca https://
www.awareness4change-project.org/
uploads/1/2/3/6/123661942/raport-ro.pdf

In 2009, throughout their stra-
tegic meetings, some of our team
members realized that society is
dealing with two important issues
that can be solved by starting a so-
cial enterprise:

- An environmental issue: too many
plastic bags. According to statis-
tics, every year a total of 500 billion
plastic bags are being used world-
wide.! In other words, over one mil-
lion bags are being used every min-
ute and one person is using around
83 plastic bags per year;

- A social problem: in Romania, the
unemployment rate among per-
sons with disabilities is extremely
high (92.75%), while the Europe-
an rate is 52-54%>2.

Having considered these two
problems, we decided that we want-
ed to start the social enterprise , The
Canvas Workshop” in order to offer
an eco-alternative to plastic bags
and to encourage and support sta-
ble jobs dedicated to persons with
disabilities.

We started with a grant of 5.000
euros offered by the Bodyshop
Foundation, a grant that represent-
ed a big support for us in order to
start this workshop. The project
manager of the workshop alongside
two specialized tailors, managed to
find a workspace in Bucharest (Re-
publica) and they started the project
that back then was being called , The
Canvas bag”.

! Jacobsen Sharon — “Plastic bag pollution”

- http://dpw.lacounty.gov/epd/plasticbags/arti-
cles/googobits 07-21-05.pdf

2 Transnational report on the attitude with
respect to disability in the context of employ-
ment https://www.awareness4change-project.
org/uploads/1/2/3/6/123661942/raport-ro.pdf
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startul proiectului care pe atunci avea
denumirea ,Sacosa de panza”.

De la crearea unei game de produ-
se, creionarea procesului de productie,
a unui buget de venituri si cheltuieli si
a unei strategii de vanzari, programul
nostru a trecut prin tot procesul de
dezvoltare specific unei intreprinderi
sociale. Practic, invatam impreuna cu
voluntarii si angajatii Viitor Plus sa
transmitem mesajul nostru de inclu-
ziune sociala si de grija fata de mediu:
atelierul nostru este un model de bu-
siness care respecta principiile dez-
voltarii durabile, imbinidnd armonios
componenta de mediu cu sfera sociala.

Plecand de la aceasta idee de a oferi
o alternativa la punga de plastic extrem
de nociva, am creat o sacosa de foarte
buna calitate, realizatd din tesatura
100% bumbac netratat, nevopsit si
neinalbit, am decis sa promovam prin-
cipiul zero waste refolosind resturile
de material rezultate in urma proce-
sului de croit, iar in prezent folosim
o eticheta din carton reciclat. Cu alte
cuvinte, Incercam sa avem un impact
minim asupra mediului inconjurator
printr-un proces de productie care sa
utilizeze cat mai putine resurse.

Inacest proces de gandire aliniei de
business, am stiut ca ne dorim sa avem
un impact social, sa lucram sacosele cu
si pentru oameni. Astfel, inca de la in-
ceputuri, am urmarit sa colaboram cu
persoane din grupuri vulnerabile, iar
cu sprijinul partenerilor de la Ateliere
fara Frontiere, am angajat 3 beneficiari
care au deprins tainele croitoriei in ca-
drul atelierului nostru. Am avut setat
ca principal obiectiv sa devenim un ac-
tor activ pe piata muncii dedicata per-
soanelor cu dizabilitati, sa promovam
conceptul de intreprindere sociala, de
incluziune sociala si sa oferim acesto-

The development process of
our social enterprise had all the
standard phases: creating a list of
products, an income and spending
budget, a sales strategy and so on.
Basically, along with our volunteers
and employees in Future Plus, we

learned how to express our mes-
sage of social inclusion and care for
the environment: our workshop is a
business that respects the principles
of sustainable development, with a
social and environmental objective.

Starting from the idea of offering
an alternative to plastic bags, we
created a quality canvas bag, made
of 100% cotton fabric, unbleached,
unpainted and untreated, while also
promoting the zero waste princi-
ple by reusing textile waste and by
using a label made out of recycled
paper. In other words, we are trying
to have a minimum impact on the
environment by having a produc-
tion process that uses less resources
than other workshops.

From the beginning we knew that
we wanted to have a social impact
and to create these bags for and with
the people. Therefore, since the be-
ginning of the program, we worked
with vulnerable persons and with
the help of our partners from Ate-
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ra posibilitatea de a deveni angajati
productivi si membrii unei echipe de
lucru stabile.

Asadar, am continuat sa colaboram
cu persoane care au diverse vulnera-
bilitati, iar in anul 2014 am devenit
in mod oficial unitate protejata auto-
rizatd. Aceasta forma de intreprinde-
re sociald respecta concomitent doua
conditii: minim 30% din numarul total
de angajati cu contract individual de
munca sunt persoane cu dizabilitati,
iar timpul de lucru cumulat al persoa-
nelor cu dizabilitati angajate reprezin-
ta cel putin 50% din totalul timpului
de lucru al tuturor angajatilor. Con-
cret, in cadrul procesului de productie
sunt implicate in mod direct persoane
cu dizabilitati, iar produsele pe care
le realizam noi le ajuta sa isi dezvolte
creativitatea, productivitatea si le ofe-
rd ocazia de a avea o viata profesionala
mai buna.

In toatd perioada de activitate de
peste 12 ani, dezvoltarea Atelierului
nostru nu a fost usoara. Ne-am lovit
de numeroase piedici care reprezin-
ta o realitate diferita de cea pe care o
traieste un business clasic, fara impli-
care in sfera sociala si fara un proces
de productie in spate: de la dificultati
financiare si eforturi permanente de
a ne acoperi cheltuielile, cu scopul de
a obtine profit pe care sa il reinvestim
in dezvoltarea atelierului, pana la flu-
ctuatie de personal, costuri ridicate si
piedici In crearea unui pachet comer-
cial competitiv pe piata atelierelor de
croitorie cu focus pe realizare de ac-
cesorii reutilizabile, in speta sacose
din bumbac. Cu toate acestea, traseul
nostru este unul presarat cu reusite,
unul extrem de motivant pentru orice
antreprenor social, iar astazi ne aflam
in punctul in care putem afirma cu

liere fara Frontiere, we managed
to hire 3 beneficiaries that learned
the secrets of tailoring in our work-
shop. More than that, we wanted to
become an active voice in the social
sector, to promote the concept of
social enterprise, of social inclusion
and to offer our staff the possibility
to become productive employees
and members of a stable and inclu-
sive team.

Therefore, we continued to col-
laborate with vulnerable persons
and in 2014 we became an official
authorized protected unit. This type
of social enterprise has to meet
two conditions: at least 30% of the
total number of employees must
be persons with disabilities and a
minimum of 50% of working hours
should be covered by them. In other
words, persons with disabilities are
directly involved in the production
process and this is how they devel-
op their creativity skills, they learn
to be pro-active and they improve
their career.

In our twelve years of existence,
the development of the workshop
was no easy task. We came across
many obstacles and our reality differs
from that of a standard business, with
no social work or a production pro-
cess: from financial difficulties and
ongoing efforts to cover our expens-
es, with the single purpose of rein-
vesting the profit in the development
of the workshop, higher expenses
and obstacles in creating a compet-
itive commercial offer. However, our
path is extremely motivating for any
other social entrepreneur and today
we can easily state that we would not
change anything about this "journey”.
We are extremely proud of our re-
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usurinta ca nu am schimba nimic din

aceasta ,calatorie”. Suntem extrem de

mandri de rezultatele noastre, suntem
intr-un proces continuu de imbunata-
tire si dezvoltare a produselor noastre,

a metodelor de lucru cu angajatii nos-

tri, a comunicarii cu partenerii Atelie-

rului de Panza si, pe deasupra, facem
eforturi in directia educarii si sprijini-
rii clientilor nostri pentru a evidentia

importanta achizitiilor verzi si cu im-

pact social. Este un proces continuuy,

dar satisfactiile noastre sunt nemargi-
nite!

Raportat la activitatea din toti aces-
ti ani, Atelierul de Panza are urmatoa-
rele rezultate:

- 267.895 accesorii reutilizabile,
realizate din bumbac natur (sacose,
saculeti, genti etc.);

- 1.952 kg. deseuri textile salvate
de la groapa de gunoi, pe care ul-
terior le-am transformat in accesorii
Puzzletex, cat mai variate si mai co-
lorate (ghiozdane, portfarduri, bor-
sete, huse de laptop, genti etc);

- 10 locuri de munca pentru per-
soane cu dizabilitati, peste 40 an-
gajati de-a lungul celor 12 ani de
activitate;

Avand in vedere aceste rezulta-
te, putem afirma cu usurinta ca toate
acestea nu s-ar fi putut realiza fara
sprijinul organizatiei noastre, Viitor
Plus, a colegilor extrem de dedicati
si a numeroaselor ore puse in slujba
dezvoltarii atelierului nostru. Pe langa
toate acestea, un aspect care ne este
de ajutor in acest moment este pre-
vederea din art. 78 Legea 448/2006
privind protectia persoanelor cu diza-
bilitati, conform careia institutiile pu-
blice si companiile private cu cel pu-
tin 50 angajati au obligativitatea de a
angaja persoane cu dizabilitati intr-un
procent de cel putin 4% din numarul

sults, we are in a permanent process
of improvement of our products, in
our relationship with our employees,
and we are also doing a tireless job
in educating our clients to under-
stand the high importance of green
acquisitions with social impact. It is

@
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an ongoing process, but with a great
impact!

In matters of results, this is what
we managed to achieve up until
now:

- 267.895 accessories, made out of
natural cotton;

- 1.952 kilos of textile waste saved
from land fields;

- 10 jobs for persons with disabil-
ities and over 40 employees in
our 12 years of activity;

We can state that without the
help of our NGO, Future Plus, of our
dedicated colleagues, we could have
never achieved these results. Anoth-
er important aspect is the article 78
of the Law 448/2006 regarding the
protection of persons with disabil-
ities stating that public institutions
and private companies with at least
50 employees are obligated to hire
persons with disabilities represent-
ing 4% of the total of their employ-
ees. Companies that do not respect
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total de angajati. Cei care nu au acesti
angajati, au optiunea de a face achizi-
tii de la unitati protejate autorizate,
utilizand jumatate din fondul taxei pe
dizabilitate.! Aceasta prevedere a fost
exclusa din Legea 448/2006 prin OUG
60/2017, in urma cdreia majoritatea
unitatilor protejate si-au incheiat acti-
vitatea, iar peste 4.000 locuri de munca
s-au pierdut la momentul respectiv. Cu
sprijinul Fundatiei , Alaturi de Voi” Ro-
mania, prin intermediul Presedintei,
Angela Achitei, in anul 2020 aceasta
prevedere a fost reintrodusa in Legea
448/2006, permitand companiilor si
institutiilor publice cu peste 50 anga-
jati sa efectueze achizitii in cuantumul
a 50% din taxa pe dizabilitate datorata
lunar la bugetul de stat. Astfel, a fost
extinsa piata clientilor care pot cola-
bora cu intreprinderi sociale organi-
zate ca unitati protejate autorizate, iar
utilizarea acestei taxe sprijina in mod
direct atelierele care nu pot concura
cu fabrici mari de confectii sau cu alti
actori pe piata comerciald, intrucat
nu au acelasi nivel de productivitate,
au cheltuieli mai mari din perspecti-
va serviciilor sociale pe care le ofera
si lista poate continua. Cu alte cuvinte,
acest beneficiu fiscal ofera unitatilor
protejate posibilitatea de a fi adevarati
competitori si ne aseaza pe pozitie de
egalitate cu alte companii care pot ofe-
ri un pret mai accesibil, dar care nu au
componenta sociala si cea de mediu.
In momentul de fata, o buna parte
din clientii Atelierului de Panza este
reprezentata de companiile care aleg
sa faca achizitii sustenabile, cu impact,
iar feedback-ul lor este unul extrem de
pozitiv. Fiind Intreprindere sociala si
lucrand cu persoane cu dizabilitati, ca-

! https://www.atelieruldepanza.ro/2021/01/20/
beneficii-fiscale-pentru-companiile-ca-
re-fac-achizitii-de-la-unitati-protejate/

this percentage, have the option to
purchase products from authorized
protected units.! This article was
erased from the Law in 2017 and
that was the moment when many
protected units had to shut down
and more than 4.000 jobs were dis-
solved. With the support of the "Ala-
turi de Voi” Romania Foundation
and the help of its President, Angela
Achitei, in 2020, this article was re-
installed in the new bill and compa-
nies had the possibility to purchase
products by using 50% of the tax
that usually would have gone to the
state budget. Therefore, this was a
direct support offered to small so-
cial enterprises that cannot compete
with classic businesses given their
limited level of productivity, their
higher expenses given by the social
services they offer.

At the very moment, there are
many companies that choose to
purchase our products and their
feedback is a positive one. Given the
fact that we are a social enterprise
and we work with vulnerable per-
sons, the quality of our products is
extremely important and we treat
every order with priority, regardless
of its quantity and financial value.
More than that, we continued to im-
prove our products, to have the best
cotton fabric in order to work with
big companies but also with clients
that order our products by access-
ing our website www.atelierulde-
panza.ro and ordering 1-2 tote bags
for their own use. This is how we
address all types of clients; we ful-

! https://www.atelieruldepanza.ro/2021/01/20/
beneficii-fiscale-pentru-companiile-ca-
re-fac-achizitii-de-la-unitati-protejate/
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litatea produselor noastre primeaza,
iar atentia pe care o oferim fiecarei co-
menzi, indiferent de cantitate si de va-
loare, se simte de la prima interactiune.
Mai mult decat atat, de-a lungul timpu-
lui ne-am concentrat pe diversificarea
produselor noastre, a printurilor folo-
site, prin cresterea calitatii tesaturii si
a produselor; astfel incat sa ne putem
adresa cu usurinta atat clientilor B2B
care comanda cantitati mari, cat si cli-
entilor care acceseaza magazinul nos-
tru online www.atelieruldepanza.ro si
aleg 1-2 sacose pentru uz personal. In
acest fel, ne adresam tuturor categori-
ilor de clienti, raspundem tuturor ne-
voilor lor; iar toate veniturile pe care le
obtinem in urma acestor colaborari ne
ajuta sa continuam sa crestem impac-
tul social pe care ni l-am asumat.
Toate acestea fiind spuse, suntem
de parere ca fara o legislatie clara si
aplicativa, nimic din ceea ce ne pro-
punem ca atelier social nu s-ar putea
realiza. Din acest motiv, am decis ca
impreuna cu ai nostri colegi din Viitor
Plus sa ne implicim mai mult in par-
tea de advocacy, iar cel mai bun impact
il putem avea lucrand alaturi de cele
mai renumite intreprinderi sociale din
tara. Astfel, Atelierul de Panza prin Vii-
tor Plus este membru al RISE Romania
- Reteaua Romana a Intreprinderilor
Sociale, iar alaturi de colegii nostri am
reusit de-a lungul timpului sa aducem
imbunatatiri legislatiei actuale si con-
tinuam sa ne implicam in acest proces
de advocacy ori de cate ori prevederile
legale necesita imbunatatire. De altfel,
cu cat suntem mai multi si mai impli-
cati, cu atat vocea noastra va fi mai pu-
ternica si va avea impactul dorit.

Din acest punct de vedere, suntem
constienti ca unitdtile protejate tre-
buie sa fie responsabile si sa respecte
normele in vigoare, implicind persoa-
nele cu dizabilitati In procesul de pro-

fill all their needs and all the profit is
being reinvested in the social impact
we want to have.

All these being said, we believe
that without a clear and enforce-
able law, none of these could have
been achieved. That is why, we are a
founding member of RISE - The Net-
work of Romanian Social Enterprises

BHINATIY TAHIAS

e g s

and with the help of our colleagues
we have managed to improve the
current legislation and we contin-
ue to work together in this process
of advocacy. From this perspective,
we are very aware that authorized
protected units must be responsi-
ble and respect the law, by engaging
their employees in the production
process and by selling only their
own products. Therefore, it would
be very helpful if we would have a
mechanism of monitoring these ac-
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ductie si comercializand doar produse
proprii. Asadar, introducerea unei me-
tode de monitorizare a acestor achi-
zitii ar reprezenta Inca un mecanism
de buna functionare si aplicare a Legii
448/2006 privind protectia persoa-
nelor cu dizabilitati. O alta modalitate
prin care sectorul social poate fi spri-
jinit o reprezinta utilizarea la scara
larga a achizitiilor cu impact social si
a celor verzi de catre institutii publice
si companii din Romania. De cele mai
multe ori, primeaza criteriul celui mai
mic pret, o cunoastere limitata a mo-
dalitatilor de realizare a achizitiilor
sociale si verzi, lipsa unor mecanisme
de identificare a entitatilor care sunt
eligibile pentru contractele rezervate
s.a.m.d.

Desigur, lista modificarilor legislati-
ve sia aspectelor ce pot fi imbunatatite
este una extrem de stufoasa dar expe-
rienta ne-a invatat ca vocea comung,
alaturi de alte Intreprinderi sociale si
ONG-uri de profil, reprezinta cea mai
buna metoda prin care ne putem face
auziti. Asadar, alaturi de colegii nostri
din RISE continuam sa facem demer-
suriin vederea cresterii gradului de in-
telegere pe care decidentii politici 1l au
cu privire la nevoile sectorului social si
provocdrile pe care le intalnim in dru-
mul nostru spre o societate incluziva si
responsabild, atat cu mediul, cat si cu
oamenii.

Intr-un final, putem spune cu mare
convingere ca dezvoltarea unei intre-
prinderi sociale cu grija pentru oameni
simediu reprezinta un proces constant
de schimbare, inovare si efort colectiv.
De la alegerea unor furnizori mai res-
ponsabili, la folosirea de tesatura din
bumbac reciclat, de la obiectivul de a
colabora cu alte afaceri locale si pana
la minimizarea amprentei de carbon
pe care o avem, Atelierul de Panza tre-
ce in permanenta printr-un proces de

quisitions in order to make sure that
the regulations are being respected.
Another way to support the social
sector is to offer public institutions
and private companies the informa-
tion they need in order to support
acquisitions with social impact and
green acquisitions. There are many
situations when the primary condi-
tion in these acquisitions is the low
price, a limited understanding of the
process and the lack of mechanisms
to identify the institutions that are
eligible for reserved contracts etc.

In matters of law improvements,
the list can be very long, but we have
learned from our experience that a
common voice, along other social
enterprises and NGOs, represents
the best way to offer a clear message
and be heard by decision-makers.
So, with our colleagues from RISE,
we continue to work in order to help
our policymakers understand the
reality of the social sector and the
obstacles that we come across in our
path to an inclusive and responsible
society.

In the end, the development of a
social enterprise for people and the
environment represents a constant
process of improvement, innovation
and team effort. From working with
more responsible suppliers, to using
recycled cotton, from our objective
to work with other small local busi-
nesses to have a minimum impact
on the environment, the Canvas
Workshop is going through a con-
stant process of change. We are a big
team and not in matters of numbers,
but in matters of engagement and
devotion to our objectives. We are
being a part of an organisation that
is constantly supporting us in order
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schimbare. Suntem o echipa mare si
nu din punct de vedere al numarului
de persoane, ci mai degraba din per-
spectiva implicarii si dedicarii noastre.
Facem parte dintr-o organizatie care
a inteles obiectivul nostru final, care
ne ghideaza si sustine In permanenta.
De asemenea, avem un grad ridicat de
constientizare a responsabilitatii pe
care o avem fata de angajatii, clientii si
partenerii nostri, asadar incercam sa
ne depasim limitele cu fiecare situatie
nou aparuta.

Prioritatea noastra actuala este sa
promovam economia circulara, cres-
cand impactul pozitiv asupra mediului
prin diversificarea si cres-
terea gamei de produse Pu-
zzletex (produse realizate
din deseuri textile), precum
si prin promovarea produ- ¥
selor realizate din bumbac [
reciclat. Altfel spus, pe langa
sacosele din tesatura bum-
bac natur care stopeaza cu
succes consumul excesiv de
pungi de plastic, sacosele
din bumbac reciclat sau pro-
dusele din deseuri textile reusesc sa
aduca ceva in plus: ofera posibilitatea
de a reintroduce in circuitul de con-
sum o tesatura care, in caz contrar, ar
ajunge la groapa de gunoi. Asadar; la
momentul actual suntem in plin pro-
ces de dezvoltare a acestor linii de pro-
duse, continuand sa crestem capacita-
tea de productie, sa avem o echipa cat
mai mare si mai diversa. Mai exact, sa
ramanem acea ,intreprindere sociala
pentru oameni si mediu” pe care ne-
am dorit sa o dezvoltam inca din 2009,
de cand povestea Atelierului de Panza
continua sa se scrie.

to achieve our final goal. We are very
much aware of our responsibility to-
wards our employees, clients and
partners so we try to exceed our
limits with each new situation that
we come across.

Our main goal is to promote cir-
cular economy by developing the
Puzzletex business line (products
made out of textile waste) and by
promoting the products made out
of recycled cotton. In other words,
besides our canvas bags that replace
the plastic ones, the bags made out
of recycled cotton manage to bring
something extra by offering us the

possibility to reintroduce into the
consuming cycle textile waste that
has been saved from land field.
Therefore, at the moment, we are in
a full process of developing this line
of business, we continue to raise our
work capacity, to have a team as big
and diverse as we can. More exactly,
we want to continue to be that ,so-
cial enterprise for people and the
environment” that we wanted to be
since the beginning in 2009 when
we started to tell the story of the
Canvas Workshop.



